Total
Rewards

| 4
25
The Financial Wellness
Gap:
Are We Missing What

Employees Really
Need?

y

Rachel

Schneider
CEO & Founder |
Canary

Kim
Heintz

CHRO | Clear
Channel Outdoor

‘WorldatWork"
Ijl‘otc::l Rewqrg§ 25



Introduction & Framing of 4
Financial Wellness Gap

Understanding the

Disconnect: Data, Trends 5

& Observations

Clear Channel Outdoor’s
Solution Journey

Impact & Lessons
Learned

Practical Application
& Audience Q&A




)

POLL QUESTION

How confident are you that your organization is effectively supporting
employees’ financial wellness needs during a crisis?
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Employers believe they're
helping.

49% of employers believe they're

supporting employees’ financial wellness

; ; at the highest level.
g g Only 28% of employees feel completely

supported.
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So, what do they really need?
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The financial shock
wave.

49%

of employees
have experienced some form of
financial shock in the last 12
months*.
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From unexpected to unmanageable.

Average shock
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The real financial struggle.

Nearly half of employees struggle to afford
y necessities. [fstai Rewards 25




The hidden cost of financial stress.

67% of your workforce
identifies financial stress
. PwC found that
as their number one . .
financial stress has
concern. a negative impact

>>> on employees...

That stress extends
beyond their bank
account to key drivers of
health and well-being.

&

Sleep

56%

Mental health
55%

Self-esteem
50%

Physical health
44%

Relationships at home
40%
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It doesn’t just make good people
sense.

It makes great business sense.
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The weekly

5
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The productivity tax.

56%

of financially
stressed employees
spend 3+ hours at
work dealing with

their personal
finances

”)

lost weekly to
productivity
losses across
U.S. businesses
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Financial support = Talent stability.

72% of financially stressed 1.5-2X REPLACEMENT COST

employees would leave for

better financial support.
There is a high
cost to replacing

an employee that
leaves due to
financial stress.
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Completing the financial well-being puzzle. ‘
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The Clear Channel journey. 5
r'
-
Clear Channel
Outdoor
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The problem. Ay
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From disaster response to financial resilience.

HOME FAQ GIVE SIGN IN

Grant Circle

powered by Canary

The Employee Relief Fund is a pool of funds for and
funded by the Clear Channel Outdoor community to
support each other during financial emergencies.

@ Clear Channel Outdoor
Request emergency Give to the Clear
assistance Channel Qutdoor Grant
If an unexpected emergency has made it CIrCIe
hard for you financially, request the money Add money to the pool so it's there when
you need to get back on track. you or your colleagues need it.

\

&
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The solution.

employees helped

delivered to employees in
need

donated by generous
colleagues

median response time

THIS GRANT MONEY HELPED
WORKERS AFFORD BASIC
NECESSITIES LIKE:

MORTGAGE OR RENT

34%

33%

30%

21%

21%
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Clear Channel | Observed events

THE TOP 5 OBSERVED EVENTS
AMONG CLEAR CHANNEL GRANTEES

CAR ISSUE 29%
EVICTION OR FORCED MOVE 18%
LOSS OF INCOME 15%
MEDICAL ISSUES NOT COVERED BY INSURANCE 11%
HOME OR PROPERTY ISSUE 7%
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Confirming the pattern.

In 2024, Canary saw a 25x
increase in natural disaster-
related grants across employer-
sponsored funds.

THE MOST COMMON HARDSHIPS ACROSS
CANARY’'S EMPLOYER-SPONSORED FUNDS

Medical issue [N 29%

Natural disaster or catastrophe 20%
Carissue [ 17%
Eviction or forced move [ 15%
Catastrophic car issue [l 9%
Loss of income of at least 30% [l 8%
Utility disconnection [} 6%
Home/property issue [} 6%
Death in the family [} 5%
Domestic issue [ 4%
Robbery or burglary | 0%
Loss of income of at least 50% | 0%
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POLL QUESTION 2

If a natural disaster or personal crisis affected your employees tomorrow,
how prepared is your organization to offer immediate financial support?
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THE IMPACT
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I cannot express enough

and helps
when some difficult times
come up.

- anonymous «>)) ‘
Clear Channel P
y grantee -




This grant has helped me be able to

move very soon and provide a home
for my children.
‘ )I)Dvasn’t 4
sure how I would be able to find a - :
place to move to due to domestic

violengg {8 IS0 Clear

Channel grantee
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Building lasting loyality.

of grantees feel better

about
working for Clear Channel
Outdoor.
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Building community through giving

o "..even more so the employees
| will make sure to who are gifting their own hard

pay this forward and work money to help their fellow
help others in need.” co-workers."

"Thank you to all who
donate to this to help
others during times of

WorldatWorx
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AUDIENCE Q+A
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1. Disaster preparedness is a 4. Early intervention
"bonus’ rather than the entire drives business results
purpose of a fund

TAKEAWAYS 2. Build a robust financial well- 5. Address employees’

being portfolio designed for immediate needs, not
your workforce just long-term well-
being

3‘ Focus on the facts not the
‘why" of financial need
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POLL QUESTION 3

How confident are you that your team can spot signs of employee financial
stress?
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Please take a
to provide fe
this session ©
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